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Bruxelas, 22 de Margo de 2006

Lancamento da "Alianca Europeia para a
Responsabilidade Social das Empresas”

Como podemos inspirar mais empresas europeias a irem além das suas
obrigacoes legais minimas a favor da sociedade e do desenvolvimento
sustentavel? Por outras palavras, qual é a melhor forma de incentivarmos
um maior compromisso das empresas em relagcdo a sua responsabilidade
social (RSE)? Para mobilizar os recursos e capacidades do tecido
empresarial europeu e tornar a Europa um pélo de exceléncia em RSE, a
Comissdao Europeia anunciou hoje o seu apoio ao langcamento de uma
"alianca europeia para a responsabilidade social das empresas”. A nova
alianca é aberta e sdo convidadas a expressar voluntariamente o seu apoio
as empresas europeias de todas as dimensées. A alianca ndo é um
instrumento juridico a assinar por empresas — trata-se de um enquadramento
politico para iniciativas de RSE, novas ou ja existentes, lancadas por
grandes empresas, por PME e seus representantes. Devera levar a novas
parcerias e novas oportunidades para todas as partes interessadas nos seus
esfor¢cos para promover a RSE. A iniciativa de hoje é o seguimento de uma
ampla consulta com todas as partes interessadas no Férum Multilateral
Europeu sobre RSE, que apresentou o seu relatorio final em 2004. A
Comissao propée que se voltem a convocar reunioes deste forum em 2006 a
fim de analisar com todos os intervenientes os progressos em termos de
RSE.

O Vice-Presidente da Comissdao Glinter Verheugen, responsavel pela politica
empresarial e industrial, disse o seguinte: "Esta aliangca ajudara a conciliar as
ambicbes econdémicas, sociais e ambientais da Europa. A Comissao optou por uma
abordagem voluntaria, que é mais eficaz e menos burocratica. Uma vez que a RSE
consiste numa conduta voluntaria das empresas, apenas a podemos incentivar se
colaborarmos com elas. A Europa precisa de um clima publico no qual os
empresarios sejam apreciados ndo s6 por obterem bons lucros, mas igualmente por
darem uma justa contribui¢do para enfrentar os desafios da sociedade.”

O Comissario dos Assuntos Sociais Vladimir Spidla acrescentou: “A parceria hoje
langada é uma alianga aberta que visa dar novo impeto a iniciativas de RSE. Creio
que a RSE pode ajudar os trabalhadores a adaptarem-se melhor a mudancga e a
adquirirem competéncias para a economia do século XXI. Pode igualmente
contribuir para fazer da igualdade de oportunidades uma realidade nas empresas
europeias e incentivar a integragdo dos grupos desfavorecidos."

Melhorar o clima empresarial e as condigdes para as empresas na Europa cria uma
necessidade correspondente de mais autodisciplina por parte da comunidade
empresarial. Neste contexto, a RSE é cada vez mais importante para o bom
funcionamento da economia de mercado.



Com esta "Alianga Europeia para a Responsabilidade Social das Empresas" a
Comissédo tem como objectivo incentivar uma maior aceitagcdo da RSE entre as
empresas europeias e aumentar o apoio e o reconhecimento pela RSE como um
contributo para o desenvolvimento sustentavel e a Estratégia para o Crescimento e
o Emprego. Para o conseguir, a Comissdo considera necessaria uma nova
abordagem politica, o que implica reconhecer as empresas como os agentes
primarios da RSE. Ao mesmo tempo, a Comissdo continua a dar a maxima
importancia ao didlogo com todas as partes interessadas e reconhece que, sem 0
apoio activo e a critica construtiva das partes interessadas nao-empresariais, a RSE
nao vingara.

Um amplo processo de consulta

Ao apresentar esta alianca, a Comissdo baseia-se em varios anos de debate
publico, de consultas e de didlogo com as empresas e 0s seus representantes. Um
Livro Verde (2001)", uma comunicagdo (2002)* e a organizagdo de um Férum
Multilateral Europeu sobre RSE constituiram etapas importantes neste processo. O
forum conseguiu chegar a um nivel de consenso entre as partes interessadas, mas
revelou igualmente divergéncias de opinido significativas entre o lado empresarial e
o lado nao-empresarial. Surgiu um entendimento europeu comum do significado da
RSE como um conceito segundo o qual as empresas integram preocupacoes
sociais e ambientais nas suas actividades comerciais e na sua interaccdo com as
partes interessadas numa base voluntaria.

Pequenas e médias empresas

Ao contrario do que geralmente se pensa, a RSE esta longe de ser exclusiva das
grandes empresas. Como muitas praticas empresariais, alguns dos novos
desenvolvimentos mais interessantes neste campo vém de pequenas e médias
empresas. A Comissao reconhece a necessidade de dar maior relevo ao que muitas
PME estao ja a fazer no dominio da RSE. A Comissao facilitara o intercambio de
experiéncias sobre a melhor forma de continuar a incentivar a RSE entre as PME.

Que pode a RSE alcangar?

¢ Recrutamento de mais pessoas dos grupos desfavorecidos

e Investimento no desenvolvimento de competéncias, na formagao continua ao
longo da vida e na empregabilidade

¢ Melhorias na saude publica, em areas como a comercializagcao e rotulagem de
alimentos

e Melhor desempenho da inovagao

e Uma utilizacdo mais racional dos recursos naturais e niveis menores de
poluigdo, gracas a investimentos em eco-inovacido e a adopc¢ao voluntaria de
sistemas de gestdo ambiental

e Uma imagem mais positiva das empresas e dos empresarios na sociedade

e Maior respeito pelos direitos humanos e pelas principais normas laborais,
nomeadamente nos paises em vias de desenvolvimento

e Redugdo da pobreza e progressos na realizagdo dos Objectivos de
Desenvolvimento do Milénio

Mais informacgdes em: http://europa.eu.int/comm/enterprise/csr/policy.htm

' COM (2001) 366 final
2 COM (2002) 347 final



ANNEX

MAKING EUROPE A POLE OF EXCELLENCE ON CORPORATE SOCIAL
RESPONSIBILITY:

THE EUROPEAN ALLIANCE FOR CSR

CSR MATTERS TO ALL OF US

Corporate Social Responsibility (CSR) matters because it mirrors the core values
of the society in which we wish to live. It matters to individual companies, big or
small, who through innovative products and services, new skills and stakeholder
engagement can improve their economic, environmental and social performance in
the short and long term. It matters to those who work in and for companies, for
whom it can help to create a more rewarding and inspiring working environment. It
matters to those who buy from companies, to consumers who are paying more and
more attention to the social and environmental credentials of the products and
services they buy. It matters to the local communities where companies operate,
who want to know that they are living amongst organisations that share their values
and concerns. It matters to investors who feel that responsible business behaviour
needs to be encouraged. It matters to people in other parts of the world who expect
European based companies to behave in accordance with European and
international values and principles. And it matters to our children and future
generations who expect to live in a world which respects people and nature.

STRIVING FOR A SUSTAINABLE MARKET ECONOMY

A strong business commitment to CSR as well as an overall supportive role of
public authorities towards CSR has become particularly important over the last 15
years as regard its contribution to the respect for human rights and the rule of law
as well as the sustainable functioning of democracy and market economy, be it on
a local, national, European or global scale. In order to be a successful economic
model, the market economy needs to build on some essential prerequisites: on the
one hand an effective and coherent legislative and regulatory framework; on the
other hand, self limitation and self control as much as a proactive climate of
innovation and entrepreneurship, fairness and trust: all these are necessary
elements to combine high levels of economic success, environmental protection,
social cohesion and welfare. To this end, leading enterprises in Europe are more
than ever undergoing a process of searching, learning and innovating as regards
their governance, management, stakeholder dialogue and product development,
thereby making corporate and product responsibility a natural part of their everyday
business practice and competitiveness. Small companies, as a key driver for
growth and jobs in Europe, have as much to offer as large companies when it
comes to corporate responsibility, even though they often adopt a more informal
and intuitive approach to CSR. Against the background of globalisation and the
associated structural changes, companies are making these shifts in the
expectation that the other stakeholders also commit and shoulder their share of the
risks and opportunities of responsibility and innovation. Dialogue with stakeholders
helps companies to anticipate and deal with social and environmental issues which
may affect future competitiveness.



A EUROPEAN ALLIANCE FOR CSR

In this context, the European Commission backs members of the business
community that are laying the foundations of a European Alliance for CSR. This is
an open Alliance for enterprises sharing the same ambition: to make Europe a Pole
of Excellence on CSR in support of a competitive and sustainable enterprise and
market economy. The essence of this initiative is partnership. This partnership is
based on agreement that the priorities of the European Strategy for Growth and
Jobs fully respond to the challenges of increasing global competition, demographic
trends and a sustainable future.

The delivery of this strategy is crucial for securing Europe’s sustainable growth as
much as the European way of life. The Alliance is built on the understanding that
CSR can contribute to sustainable development, while enhancing Europe’s
innovative potential and competitiveness, thereby also contributing to employability
and job creation. The Alliance seeks to promote CSR as a business opportunity
creating win-win situations for companies and society and recognises that CSR is a
voluntary business approach which reflects the diversity of European business.
While enterprises are the primary actors in CSR, public authorities at local, national
and European level have a supportive role to play in promoting it. The Alliance
initiative builds on previous discussions with business and stakeholders. In
particular, it draws the lessons from the European Multi-Stakeholder Forum on
CSR, a major initiative facilitated by the European Commission. The Forum
provided a platform for European representatives of business, employers, trade
unions and civil society organisations to engage in an innovative process of
learning and dialogue and to agree recommendations for more and effective CSR
practice. It will also capitalise on the European Campaign to promote CSR among
SMEs and the multitude of other business and employer driven initiatives. Another
key driver for this Alliance is the European Roadmap for Businesses on CSR -
2010, whereby leading companies and business networks have set out their vision
and priorities for a competitive and sustainable enterprise from a European
perspective.

The Alliance lays the foundations for the partners to promote CSR in the future. It
evolves around the following three areas of activities:

e Raising awareness and improving knowledge on CSR and reporting on its
achievements

e Helping to mainstream and develop open coalitions of cooperation

e Ensuring an enabling environment for CSR



RAISING AWARENESS AND IMPROVING KNOWLEDGE ON CSR

The Alliance will explore and support creative ways to exchange and disseminate
CSR best practice, initiatives and tools with a view to making them relevant to
business practitioners, policy leaders, consumers, investors and the wider public at
all appropriate levels across Europe and abroad. Special attention will be paid to
promoting CSR amongst enterprises of all sizes in a way that is better in tune with
today’s and tomorrow’s realities and challenges.

The Alliance reaffirms that, building on existing initiatives, there is a need to further
promote multi-disciplinary research on CSR at European level, in particular on its
impact on competitiveness and sustainable development. Closer integration with
universities and scientific experts as well as continuous dialogue and cooperation
with civil society are essential in this respect.

An important contribution to Europe’s future competitiveness and sustainability will
depend on education taking a leading role in the CSR agenda. The Alliance will
encourage the integration of CSR and sustainable development related topics in
traditional courses, in the curricula of future managers and graduate students, in
executive education and in other educational institutions.

HELPING TO MAINSTREAM CSR AND DEVELOP OPEN COALITIONS OF
COOPERATION.

Considering the wide-ranging nature of CSR and the diversity of the European and

international business landscape, the partners of the Alliance have identified

several priority areas for action:

- Fostering innovation and entrepreneurship in sustainable technologies, products
and services which address societal needs

- Helping SMEs to flourish and grow:

- Assisting enterprises to integrate social and environmental considerations in
their business operations, especially those in the supply chain

- Improving and developing skills for employability

- Better responding to diversity and the challenge of equal opportunities taking
into account the demographic changes alongside the rapid aging of the
European population

- Improving working conditions, also in cooperation with the supply chain

- Innovating in the environment field with a special focus on integrating eco
efficiency and energy savings in the product and service creation process

- Enhancing pro-active dialogue and engagement with all relevant stakeholders

- Further addressing the transparency and communication challenge to make the
non-financial performance of companies and organisations more
understandable for all stakeholders and better integrated with their financial
performance

- Operating outside the borders of the European Union in a socially and
environmentally responsible way as companies do inside the European Union



These priority areas will be addressed by “open coalitions of cooperation” bringing
together interested companies ready to tackle these issues in the form of
“laboratory meetings” in order to explore and to develop joint operational projects,
in partnership with relevant experts and stakeholders and with the backing of the
European Commission.

ENSURING AN ENABLING ENVIRONMENT FOR CSR

With the new European Strategy for Growth and Jobs and through its initiative on
better regulation, the European Commission and EU Member States have
committed themselves to set up and strengthen a business-friendly environment in
which entrepreneurs and enterprises can flourish and grow.

In addition, the European Commission will step up its policy of promoting the
voluntary and innovative efforts of companies on CSR, by encouraging good
practices and their dissemination in a strengthened partnership with business and
all relevant stakeholders as well as the national authorities. It will do this also by
being consistent across the policy areas and integrating the promotion of CSR
where appropriate. To succeed in their joint mission, the partners of the Alliance
will capitalise on equivalent alliances developed at national level and will inspire
and support similar initiatives in countries where there is interest in doing so. The
Alliance supports the organisation of review meetings with all stakeholders, starting
in 2006, to take stock of progress made in relation to the recommendations of the
European Multi-stakeholder Forum on CSR and of other trends, developments and
innovations in CSR.

CONCLUSION AND NEXT STEP

Commitment, mutual trust and dialogue are vital for the success of this Alliance.
The Alliance will be what its partners will deliver on the agreed initiatives and
priority areas. The partners agree that for coordination and communication
purposes, the Alliance will rely on existing business driven structures actively
involved in the CSR domain. The partners of the Alliance agree to take stock
through high level meetings and to also communicate the Alliance results in the
context of the European Strategy for Growth and Jobs.

Time has come to make Europe a Pole of Excellence on CSR. The Alliance is
formed to make it happen.



